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INTRODUCTION

Finance is the life-blood of business. It is rightly termed as the science of money. Finance
1s very essential for the smooth running of the business. Finance controls the policies,

activities and decision of every business,

“Finance is that business activity which is concerned with the
organization and conversation of capital funds in meeting financial needs and overal]

objectives of a business enterprise.”- Wheeler

Financial management is that managerial activity which is concerned with the planning
and controlling of a firm financial reserve. Financial management as an academic
discipline has undergone fundamental changes as regards its scope and coverage. In the
early years of its evolution it was treated synonymously with the raising of funds. In the
cuirent literature pertaining to this growing academic discipline, a broader SCOpe $0 as to
include in addition to procurement of funds, efficient use of resources is universally
recognized. Financial analysis can be defined as a study of relationship between many

factors as disclosed by the statement and the study of the trend of these factors.

The objective of financial analysis ig the pinpointing of strength and weakness of a
business undertaking by regrouping and analyzing of figures obtained from financial
statement and balance sheet by the tools and techniques of management accounting.
Financial analysis is as the final step of accounting that result in the presentation of final

and the exact data that helps the business Inanagers, creditors and investors.

Based on this reasoning, this project is an attempt to analyze the financial
performance of TITAN INDUSTRIES LTD. In the financial analysis a ratio is used as
an index for evaluating the financial position and performance of the firm. The absolute
accounting figures reported in the financial statement do not provide a meaningful

understanding of the performance and the financial position of a firm. But the accounting



figures convey the meaning when it js related to some other relation information for
example Rs.5 crores net profit may look impressive, but the firms performance can be

said good or bad only when net profit figures is related to the fim’s investment,

Titan Industries is the organization that brought about paradigm shift in the Indian
watch market when it introduced its futuristic quartz technology, complemented by
international styling. With India's two Most recognized and loved brands Titan and
Tanishgq to its credit. Titan Industries is the fifth largest integrated watch manufacturer in

the world.

The success story began in 1984 with 4 joint venture between the Tata Group and the
Tamil Nadu Industrial Development Carporation. Presenting Titan yuartz watches that
sported an international look. Titan Industries transformed the Indian watch market. After
Sonata. a value brand of tunctionally styled watches at affordable prices, Titan Industries
reached out to the youth segment with Fastrack. its third brand. trendy and chic. The
company has sold over 135million watches world over and manufactures 13 million
watches every year,

With a license for premium fashion watches of global brands, Titan Industries repeated

its pioneering act and brought international brands into Indian market, Tommy Hilfiger

and FCUK as well as the Swiss made wutch Xylys owe their presence in Indian market to

Titan Industries.

Entering the largely fmgmemed Indian jewellery market with 10 known brands in 1995
Titan Industries launched Tanishq. India's most trusted and fastest growing Jewellery
brand. Gold Plus, the later addition, focuses on the preferences of semi-urban and rural
India. Completing the Jewellery portfolio is Zoya, the latest retail chain in the luxury
segment,

Titan Industries has also made its forav into evewear, launching Fastrack evewear and
sunglasses, as well ag prescription evewear. The organization has leveraged its

manufacturing competencies and branched into precision engineering products and




machine building. With over 827 retail stores across a carpet area of over 10,08.083 sq. ft.

Titan Industries has India’s largest retail network spanning over 155 towns. The

companyhas over 34(0 exclusive “World of T itan' showrooms and over 125 Fastrack
pany

stores. It also has a large network of over 700 after-sales-service centers.

Titan Industries is also the largest jewellery retailer in India with over 130 Tanishq

boutiques and Zoya stores, over 31 Gold Plus stores. It also Sports over 204 Titan Eye

stores. The company has two exclusjve design studios for watches and jewellery.



Historv of Titan

1984

*

The Company was Incorporated on 26th Jul v. at Chennai. The Manufacture analog
electronic watches with a chaice of over 150 desi gns. The company was promoted
Jointly by Questar Investments. Ltd.. a Tata Company with its associates Tata
Sons, Ltd., and Tata Press. Ltd.. and Tamil Nadu Industrial Development
Corporation, Ltd. (TIDCO). The main objective of the company is to manufacture

analog electronic watches with a choice of over 150 designs.

The C ompany undertook to set up a plant for the manufacture of quartz analog
electronic watches in the State Industries Promotion Corporation of Tamil Nadu,

Lid. Industrial area at Hosur,

The Company entered into 2 collaboration agreement with France Ebauches (FE)
of France, manufacturers of watch movements and components. for technical
documentation. assistance in procurement of manufacturing equipments. raw

materials, ete,

The Company proposed to manufacture 2 million digital and ana-dj gi watches in
collaboration with Casio Computer Company of Japan. A MOU was signed

between the Company and Casio in November, 1986.

The Company established a manufacturing facility at Hosur for the manufacture of

components for watches.

In April the Company also issued 5.25.000 - 13.5% secured redeemable partly
convertible debentures of Rs 300 each for cash at par. The debentures were
allotted on preferential basis: (i) 26.250 debentures to emplovees/workers of the

Company and associate companies (ii) 52.500 debentures to shareholders of Tata



Press Lid. and (iii) 1.31.250 debentures to NRIs on repatriation basis. The
remaining 3,04.500 debentures along with the unsubscribed portion of 78,900
debentures from the preferential quota were offered for public subscri ption during

April. Additional 1.3]1.250 debentures were allotted to retain over-subscription.

® The convertible portion of Rs 100 of the face value of each debenture was
converted into 10 equity shares of Rs 10 cach at the end of three months from the
date of allotment of debentures  (65.62.500 equity shares were allotted

accordingly).

* The non-convertible portion of Rs 200 of the face value of each debenture was to
be redeemed at par at the end of the 10 years from the date of allotment of

debentures.
1989
* A new range of watches called "Aqura’ was launched in December.

¢ The case plant at Hosur was commissioned. The plant was to produce 1.5
million watch cases. The project cost was financed partly through internal
resources and largely through borrowings from IFC, Washington and the Tamil

Nadu Industrial Development Corporation, Ltd

* The Company set up a satellite case piant at Dehra Dup in Uttar Pradesh with a
capacity of 5.00.000 watch cases per annum (o improve operating efficiency

and reduce cosis,

* During August. the Compuany issued 2.52.000 - 12.5% convertible debentures
of Rs 500 each as follows: (1) 2.40.000 debentures on rights basis in the
proportion | debenture: 100 equity shares held and (ij) 12,000 debentures to

employees workers of the Company on an equitable basis. A total of 2.84.455




Titan Industries Ltd. hag launched three new collections of its popular Dash brand

of watches for kids -- Popeye, Digital and Lumibrite.

Titan Industries on June 27 reported its profit rose 2.8 Per cent in the past year to

March, reflecting strong sales growth by its jewellery division.

Titan Industries Ltd informs that the Board of Directors have appointed Mr.
V.K.Jeyakodi. 1AS. Executive Director, Tamil Industria] Development
Corporation Ltd as a Director of the Company. in place of Mr. Hemant Kumar

Sinha who has resigned.

Titan Industries Ltd informs that Mr Bhaskar Bhat is appointed as Managing
Director of the C ompany.Mr Bhaskar Bhat succeeds My Xerxes Desai who steps

down as Managing Director on March 31, 2002. at the end of his tenure.

Titan Industries Lid, the Board of Directors have appointed Mr M Kalaivanan.
appointment in place of Mr V K Jeyakodi who has resigned from the Board on
March 27, 2002.The Board of Directors have also appointed Mr Krishnadas Nair
as an additional independent Director on the Board of the Company effective May

(2, 2002,

At the Board meeting of Titan Industries Ltd held today (June 26. 2002). the
Board of Directors noted and accepted the resignation of Mr A Gowrishankar as
Chairman and Director and My M Kalaivanan as a Director. both of them were
nominee directors of TamilNady Industrial Development Corporation Ltd (Tidco)
The Directors have also approved the appointment of Dr R Vijaykumar as a

Nominee Director of Tideo in place of Mr M Kalaivanan,



* Titan Industries Ltd decides that it would be in the long-term interest of the
tompany to rationalise its manpower and to improve productivity. With a view to
achieve this objective and keeping the best interests of both employees and the
company in mind the company has decided to introduce 4 Voluntary Retirement
Scheme to its permanent employees. The scheme has been notified today July 25,
2002 1o the employees of the company.

* Arun Kumar appointed as Director & Chairman of Titan Industries.

200

* Tanishq steps into a new segment Silverware. The silverware range has been
designed by Michael Folly, the designer for Titan. We have introduced silverware
in all metros, said YL Saroja. group manager. sales and marketing, Tanishg. This
is 2 Rs 5.000 crore market and has few organised and branded players.

* Management decided to declare partial lock-out at the company’s manufacturing
facilities at Hosur.

¢ Floats towards automotive and aerospace precision mechatronics for aviation and
auto tools,

* MrJacob Kurian, Chief Operating Officer gives his resignation to the company.

* Soldbusiness of publishing Readers Digest Magazine for a lumpsum consideration
of Rs 150 million to Living Media India ltd.

2004
* GVM International Ltd.. g licensee of Tommy Hilfiger Licensing Inc (a wholly-

owned subsidiary of Tommy Hilfiger € orporation). and a member of the Murjani
Group, enters into an exclusive sub-licensing agreement with Titan Industries Ltd

to market und distribute Tommy Hilfiger watches in the country



2008

Titan re-introduces Fastrack range of watches
Titan introduces pew gold & steel collection in Coimbatore
Titan rolls out bi-metal range of watches in Vizag

Titan launches multiple watches under Raga coordinate ran ge

Titan Industries Lid has informed that Mr. Harish Bhat is being appointed as Chief
Operating Officer (C 00) - Watches and Licensing & Accessories Division of the

Company:.
Titan to set up Tanishq exclusive stores in US
Titan Industries unveils Xylys watche

Titan Ind sets up boutigue in Banjara Hil]

Titan Industries Ltd has informed that Mr. Sunil Paliwal, IAS. Executive Director.

- Tamilnadu Industrial Development Corporation Ltd (TIDCO) has been inducted

as an Additional Director in the Bouard of the Company with effect from February

26. 2008.

Titan Industries Ltd has informed that the Bourd of Directors of the Company at
1ts meeting held on October 29, 2008, inter alia. has appointed Mr. Kumar Jayant,
IAS. nominee Director. Tamilnadu Industria] Developmem Corporation Ltd as an
Additional Director in the Board of the Company with effect {rom October 29,

2008.



* Mr. Sunil Paliwal. IAS. nominee Director, Tamilnadu Industrial Development
Corporation  Ltd  has resigned  as  Director of the Company.

2009 :TIL tes up with Sankara Nethralaya
2010:

* Titan Industries Ltd has appointed Mrs. Anita Praveen. IAS. Chairperson &
Managing Director of Tamilnady Industrial Development Cerporation  Lid
(TIDCO) as an Additional Director of the Company with effect from June 41,
2010.

The success story began in 1984 with 4 Joint venture between the Tata Group and the
Tamil Nadu Industrial Development Corporation. Presenting Titan quartz watches that
sported an international look, Titan Indusiries transformed the Indian watch market. After
Sonata. a value brand of functionally styled watches at affordable prices. Titan Industries
reached out 10 the youth segment with Fastrack. its third brand. twendy and chic. The
company has sold over 135million watches world over and manufactures 13 million
watches every year.

With a license for premium fashion watches of global brands, Titan Industries repeated
its pioneering act and brought international brands into Indian market. Tommy Hilfiger
and FCUK as well as the Swiss made watch Xylys owe their presence in Indian market to
Titan Indusiries.

Entering the largely fragmented Indian Jewellery market with no known brands in 1995,
Titan Industries launched Tanishq. India’s most wusted and fastest growing Jewellery
brand. Gold Plus, the later addition. focuses on the preferences of semi-urban and rural
India. Completing the Jewellery portfolio is Zoya, the latest retail chain in the luxury

segment.
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In 1884, Titan launched its operations as a jaint venture
Letween the esteemed Tata Group and the Tamilnadiu
industrial Development Corparation (TIDCO), Since
then, the rich legacy that symbolises Titan, has been

2n outconie of a dedicated team, nurtured by a strong
ecosysterm.

Titan, despite its extensive scale, has continued its
accelerated growth trajec tory and has always proactively
evolved to suit the dynamic needs of the industry
Titan's visionary approach of transforming the custemar
experienice has presented it with an opportunity to
reshiape the way consumiers interact with technology

At the core of our foundation lies a strong connection jo
the values of the Tata Group. Our dedication to serving
the community and creating value extends far beyond our
busiriess endeavours, With an unwavenng commitment
10 shaping a brighter Tuture, we remain steadfast in our
pursuit of sustainable development for all

OUR
VISION

e et sk ot 5

We wreate elevaung experiences for the people we touch
and significantly imipact the waorld we waork in.

P our
MISSION

i i N e g
Ve will do this threugh a Rigneering spirit and a caring,
value:driven culture that fosters innovation. drives
performance, and ensures the righest global standards in

everything we do

UR VALUES AND
STANDARDS

Customer First

Customers take precedence over all else, always
People Make the Brand

Titaruans are at the heart of our success and that is why

their dreams and aspirations are at the forefront of our
brand policy

Culture and Teamwork

High Perfarmance is & way of life

Creativity and Innovation
Briven by innovation and Creativity, we focus on smarter
approaches and newer technologies.

Passion for Excellence
In all aur pursuits, we ceaselessly strive for excellence

Corporate Citizenship
We ensure that a part of our resources is.invested for the

2etterment of the environment and community
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Financial Statistics under Ind AS - Last 5 years
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- e e
On Rgli Employees
Top Management and Leadership Nos 80
Manutactsning Hos 3122
Sales, Markeung & Retad Nos 2,708
Corpotate & Suppor! Funct 0ns Now 770
Off Roll Employees
At Manufacturing and Offices Nios 4,487
At Retarl Stones Noy 14,940
Diversity Aspect
Maie Nos, 6618
Fernals Now 2283
Differertly Abled (Within the Above) Nos 134
Training, Learning & Development
- Staff
Investients Per Person & 18,301
Training Wan-days 580
Unionised Employees
Imeestments Per Person 3 500
Training Man-days 1
Training for Senior / Top
Management / Professional
Investments Per Parson T 14,810

i'.'4-mng

Social and !

Number of shawrsoens across all o ‘2,488
formats

Retail footpring SqFt 31,78177
Mumber of Touchpaints (apart from Nos 11,000

showrooms)

Gold Recyded Tonnes 32,78
Silver Recycled Tonnes 156
Energy Consumgstion (F ulGand+RE) Lakh Uriity 7952
Fresh Water Consumgstion KL 22,700
Investments in Emvaronmental ¥ 580
ComenvationBiodiver ity

Watches Division

Pretious Gold Consumed Tonnes 00693
Total Recyded Gold Tonnes 0035
Energy Consumption (Fuel+GridsRE) Lakh Units 173 48
Fresh Water Consumpior KL 87,100
Investrnent o Green nitiatives Tt ER e

Creatngvalue tor our Stakeholders

P STNEREEEEN. !

Domestic

T Emplayess

QOur Vision

We treate elevating experiences for
the people we touch and significantly

impact the world we work in,

QOur Mission

We will do this through & pioneening
PNt and a caring, value-driven

€ulture that fosters nnovation,

drives performance, and ensures

the highest global standards in
everything we do.

- |
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nal

€ Jewellery
Q !mitan

Dress Wear

“'.
: € EyeCare
\ I © Fragrances
oy f ';'.\..», & Fashion
L N N Atcessories
o © Watches &
Wearables
(437 Research s () Employee
- d Bevelopment (V) Aspreciation
L0 Total Custorer 2 0 Performance Culiuie
fow M~ A
8 Onentation 0 and Teamwork
i_l {5 Rk /% Pasion
7 ‘Tg Mansgement W8 for Excellence
— Investory ~— ———— Community

Customers =
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T—————  Distributors

————  Stakeholders ————— |
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TITAN RAGA

SONATA 0GP

FASTRACK, SF

XYLYS TITAN WORLD '

NEBULA HELIOS |
| Jewellery Brands

TaNISHQ Z0YA *

| MIABY TANISHD  CARATLANE

EyeCare Brands Indian Dress Woear

TITAN EYEs TANERA =
. FASTRACK
TITAN GLARES
Fragrances & Fa;hnon Accessaries _
RTH SKINN ]

FASTRACK BAGS  FASTRACK PERFUMES |

5
3
&
!
z
s ) (. “n
< Comporate
L3 Cmzenship
@I Creativity and vy Product
LW Innovation sl )| Developrment
Information

0
4 Technology

OUTPUT

No. of candidates identified & Emerging Leaders (Cumulative) Nos, s
'pn of candidates idsntified as Young Leaders (Cumulative) Mo in
Na of candidates identifled for Sales Excellence programme hos. 74
Total Spends on Traninig, Laarning and Bewvelopment e 12
Investment per person oy vaning/development Lakh 0.13
Attrition-Oyerall % 10
Sodal and Relationship Cagp ital UoM 2022.23
C5R Spend ICr 4203
Titan supports - Social intervertion area Nos, 41
Number of Seneficiaries Impacied Lakh .87
Nos of warranty complaints on sales % 0.04
Net Promoter Szore Secore B515

% of v;arumijr omplaints on sales

% 1.18
Net Promeder Scare-Wordd of Titan Score ai
Net Promaier Score-Fasirack Score 78
Net Promoter Score- Helios Score BS
% of wartanty complainms on Lale, L) 063
Net Promoter Score
Specific Consumption of Energy. Per Product KW per unit 83y
Specriic Consumption of Water Fer Product KL per urut 0.01048
Water Recycied % 50.26
Specific Corsumption of Enerqy Per Product KW per unit 305
Specific Eonsumplion of Watr Por Product KL pér uni 001335
Wind Energy Contribution *® . 7053
Solar Energy Comribution % 235
Water Recycled % 5079
Specific Camsumption of Energy Per Product: KW per unit 1.80
Specific Consumption of Water Per Product KL per ynit 00045
Wiiter Recycled % 4 57
Intellectual Capital UoM 200222
R &0 expenditure 5 Ex 294
Additional Vidue Generated e Top line growth
6.35 8otom line
avings 2 41
Number of Patents Granted Nos 3
Contribution of New Froducts - Plain TCri&% 40607197
Contribution of Mew Products - Studded TCr &% 2688/263
R & D expenditure Tr 478
Number of Patenis Granted Nas. 2
Revenue from New Products/Technologios tCr 142 51
(New Matenals INroducton)
Revenue from New Producis/Technologies Yoy, 1,14430

thew Technology introduction - vanety)

‘Converging Value Creation and Capitai Optimisation |
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TITAN COMPANY LIMITED

Board of Directors

Mr. S Krishnan
Chairman

Mr S Krishnar i 4 1989 Balch 1AS Officer
who has held many key positions m
various depattments in the Government
of Tamil Nadu and Gover fiment of India

Presently, MIn'S Krishnan is the
Additional Chief Secretary, Industries
Department. During his ustrious career
spatining more than 32 years, he has
leld key posmions of Sub-Collecior,
Cuddalore. Collector Vituthunaga,

Mr. NN Tata
Vice Chairman

Mt N N Taiz joined the Board of Direciors
of the Company an 7* August 2003,

He has been <LioCiated with the Tata
aroup for over 40 years and currently
senves on the Board of various Tata Group
Comparies, ncluding as the Chairman of
Trent Limited, Tata International Limited,
Voltas and Tata Investment Corporation
and as the Vice Chairman of Tata Steel
and Titan Company Limited

He also serves as 3 Trustes on the Board

of Sir Ratan Tata Trust and Sir Darabyji Tata:

Trust

Managing Ditector-Tany| Nadu Text Book
Corparation, Member Secretary, Sports
Bevelopment Authority and Chaittrian,
Fitth State Pinance Commussion andg
CEQ; Tarmil Nady Infrastructurs Board He
worked in Governtnent of India as the
Secretary to Finance i nister and Senige
Advisor, Office of the Execuiive Direcior
for India, Sni Larnka, Bangladesh and
Bhutan, International Monetary Fund,
Washington DC

| His last assigriment was as the Managing

direcior of Tata International Limited,

the trading and distritbnstion arm of

the Tata Group, between August. 2010
and November 2021, whers he Grew

the Company fram a turnover of USh
500 mn te over LSD 3 bn Prior to Tata
International, Mr. Tata served as the
Managing Ditector of Trent Limited

for more than 11 vears, where he has
averseen the growth of Trent across
formats - from a One-store aperation in
1998 to over 400 stores Across formats
in 2022

M. Tata graduatad from Sussex Universty
(UK} and-has completed the International
Executive Programme (EP) from INSEAD
He 15 the son of i Naval H. Tata and
Mrs, Simone N, Tata

Annual Report 2022-23

Mr. Bhaskar Bhat
Director

. Bhaskar Bhat i a B Tech (Mechanical
Engineenng) degree holder from the
Indian institute of Techniology - Radras,
and a Post Graduate Diplorma Holder in
Management from fIvf - Ahmedabad, He
Was awarded the Distinguished Alumnus
Award of IIT Madras in 2008 Mr Bhat
started Mis journey in the Tata Group
with the Tata Watch Project in 1983,
later to become Titan Watches Limited,
and now Titan Company Limied. At

1

Titan, he dealt with Sales and Matheting,
HR, International Buginess and various
genheral managernal assignments He then
100k over a3 Managing Director of the
Company an 1" Apsil 2002, and held the
oosmon Hll tis superannustion on 30
September 2019 Subsequently, he was
appointed a5 2 Mon-Executive,
Nor-indepentent Directer of the
Coripany with effect from 1" October
2019



Mr. € K Venkataraman
Managing Director

Mr C K Venkataraman became the
‘Managing Directar of Titan with

effect from 1% Ortober 2019 He is

a3 Post Graduate Diploma holder in
hanagement from IM-Ahmedabad and
had joined Titan in 1990 and worked i
the Advertising and Marketing furctions

 before becoming the Head of Sales

and Marketing for the Titan brand
in 2003 Thereafier be tack charge
of the Jeweltery Divigion i 2005 and
subsequently becarmie the Chief £xecutive
Officer of the lewellery Dvision betore
being elevated (o Managing Director
with effect from October 2019,

Director

Ms. Jayashree Muwaldharan s a 2002
batch |AS Officer, who has held many
key positions in various departments
in the Goverament of Tamil Nady

T Ms. Jayashree Muralidharan
|
|
|

Ms. layashree Murahdnaran has two

decades of wide experience in Public

Adrinistration. She is currently the

Specis! Secrstary to the Government of
| Industries Depariment, Tami! Naduy

_Board of Directors

Ms. Mariam Pallavi Baldev
Director

Ms. bMaram Pallav Baldey i a 2008
batch 1AS Officer and (s currently the
Additional Secretary 10 the Government
of Tamil Nadu, Government Industries,
investment Promotion & Commerce
Department. She had seived a5
Sub-Collector, Dharmagpuri, jnine

Commissioner (Enforcement) in the
Commercial Taves Department In
Cambatore and Cliennal, and also as
Collector of Theni District of Tamil Nady
Shie has held many key positiong in
various departments of the Governiment
of Tarmil Nadu and has many years of

‘wide experience in public sUministration.

96€-0€¢ }

97

A
)
o
5
=
o
-
m
=
=
m
=

6ZZ-101

3

SLHOGIY ANOLNIYS

SINIWI VIS TYIONVNIA



»i

TITAN COMPANY LIMITED

Mr. Ashwani Puri
independent Director

W Ashwani Pun idined the Board of
Directors of the Company on 6" Tiay
2076, He has extensive ExXperience in
mvestment/acquisiion advisary sefvices,
valuations and-decision anal ysi5, busingss
and financlal restructuning, dspute
analysis and forensics. #r Puri has served

- 0N valious comirmitises of the Banking
BresionMinistry of Finanice, Ministry of
Corporate Affgirs and INSOL Interhational
and also served a5 a member of BWCs
Global Advisory Leadership Team

M7 Puni is currently tha Managing Partner
of Verilas Advisors LLE which provides
stiategy, governance and financal
advisory seivices

—e

Mr. B Santhanam
Independent Director

Mr. B Santhanam joined the Board of
Directors of the Company on 107 May
2078 M. Santhanam is the founder
Managing Director of Saint-Gobain Glass

indla andg has handled critical functions
of lnformamrr“rec;malogu Operations,
Product Bevelopment Sales and
Marketing at Grindwell Norton (Saint-
Gobain Group Campany)

nual Re;)r)rt 2022-23

Mr. Pradyumna Vyas
Independent Directdr

M, Pradyumna Was joined the Board

of Directors of the Company on 25"
biarch 2018, He holds a Masiar s degres
Inindustrial Design from the Indiah
Insituie of Tech nology - Bombay In June
2010, Mr. Vvas was conterred with an
Honorary Master of Arts Degree from

| the Unisersity for the Creative Arts in

Farnham, United Kingdem i reconnition
of his conributions to design education
and design promation, M, Vyas has
mare 1han 33 years of professional and
teaching experience in differenit spheres
of design. tr, Vyas had beef assotiated
with the National Institute of Design
(NID) as a faculty in the industnial Design
disgipling
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Dr. Mohanasankar Sivaprakasam
independent Director

Br.Mohanasankar Sivaprakasat

joiried the Board of Directors of the
Company on 3™ July- 2018, He holds &
Bh.O m Electrical Enginesring from the
University of Califarnia, %45 in Electrical
Engineering from North California State
Lniversity and B.Tech in Instrumentation
Endineering frorm Anna Univers ty,

India. He has wor: the Indian Natonal
Acadermy of Engineening (INAE) Young
Engineer Award and IITIs Instiute RED
Early Career Award in the year 2015

His research interest les.in medical

devices and diagnostics, biomedics!
instrumentation, alfordable healtheare
technalogies, healthcare delivery models
for resourcecanstrained setfinas He has
published aver 180 peer-reviewed papers
in leading journalsand conferences He
s currently Assocate Professor in the
Department of Llectrical Engineering
and heads the Healthcare Techinology
Innovation Centre at the Indian Instizute

of Technology - Madrag

Ms. Sindhu Gangadharan
Independent Director

Ms. Sindhu Gangadhatan is SVP and
Managing Director of SAP Labs in Ingia,
responsible for SAP's development
facilities in Bangalore, Pune, Mumbal ang
Gurdadn. SAP Labs India 1 the largest
R&D centre outside SAPS headquarters
in Germany ard a leading hub for
nnavauon and.a hot spot for talent and
diversity

Ms. Sindhu has plaved a pivotal

1ole.n shaping SAP% IMtegration

\ ¢

| stateqy by growing SAP'S Integration

product portfolio as Head of Product
Management for SAP Cloud Platiorm
Integration, 167 and SAP Process
Orchestration. Her deep technical
expertise and blsiness knowledge led her
10 head thecritical integration function
1 SAP's Technalogy and Infiovalion
ofganisation in the Office of the CT0
M. Sindhu is recognised s & thought
leader in integration and innovation
technologies, bath within and outside of
SAP and is a frequent speaker at SAPRY
prominent global technology events

Board of Directors

Mr. Sandeep Singhal
Indeperident Director

Mr. Sandesp Singhal co-founded Nexus
Venture Partners in 2006, Hexus managas
over USD 1:5 bn and has an active
portfolio of over 75 companiss 401085

tha technology, enterprise. consumer
services, internet and mobile, alternase
energy and agribusiness sectors

Prior to Nexus, Mr, Singhal was co-
founder & CFO of kiedusing Solutions,
a leading healthcare BPo acguired by a

S private equity firm, and previously

a<o-founder & MD of eVentures India,
where e invested In CustomerAsset and
MakeMyTrip. He has held senior roles at
McKinsey & Company in their US offices

Mr. Singhal has an MBA (with Distinction)
from The Wharton School with & dual
Major in Finance and Mar £1ing, anda
B3 in Electrical Engineering from Stantord
University.
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TITAN COMPANY LIMITED

S e e

te Information

BOARD COMMITTEES

= Audit

1 Mr Ashwani Puri Chairman)

2} Ms. Mariam Pallavi Baldev

3)  Mr B Santhanam

4) ‘M, Bhaskar Bhat

5) Dr. Mohanasankar Sivaprakasam
6) Ms. Sindhu Gangadharan

7 M Sandeep Singhal

2 Nomination &
I Remuneration Committee
1) 'Mr. B Santhanam (Chairman)
2) Mr. NN Tata
3) Ms. Jayashree Muratidharan
4)  Ms. Sindhu Gangadharan
5} Mr. Pradyumna Vyas
6) Mr. Sandeep Singhal

Corparate Social

OUJ_Responsibility Committee

1) Mr Pradyumna Vyas (Chairman)

2)  Dr. Mohanasankar Sivaprakasam

3) Ms. Jayashree Muralidharan

4) Mr. C K Venkataraman
(Managing Director)

€2 {nvestment
% committee
1) Mr. Ashwani Puri

2) Mr. Sandeep Singhal
3) Mr Bhaskar Bhat

CHIEF FINANCIAL OFFICER
Mr. Ashok Sonthalia

Stakeholders

1) Mr. B Santhanam (Chairman)

2} Ms. Jayashree Muralidharan

3)  Mr. Bhaskar Bhat

4} Mr. C K Venkataraman
(Managing Director)

1) Mr. Sandeep Singhal (Chairman)

2)  Mir. Ashwani Puri

3)  Ms. Mariam Pallavi Baldey

4) Dr. Mohanasankar Sivaprakasam

5) Mr. C K Venkataraman
(Managing Director)

L Commites

1) Mr. Pradyumna Vyas (Chairman)

2)  Mr. Ashwani Puri

3} Ms. Mariam Pallavi Baldey

4) Mr. € K Venkataraman
{Managing Director)

F_ comites

1) Mr. Bhaskar Bhat
2) Mr. 8 Santhanam
3)  Ms. Jayashree Muralidharan

GENERAL COUNSEL &
COMPANY SECRETARY

Mr. Dinesh Shetty

Annual Report-2022-23
B il L ==

AUDITORS

BSR& Co LLP
Chartered Accountants

BANKERS

State Bank of India
Axis Bank

HDFC Bank

ICICI Bank

Kotak Mahindra Bank

REGISTERED OFFICE

3, SIPCOT Industrial Complex,

Hosur - 635 126, Tamil Naduy

CORPORATE OFFICE
“INTEGRITY", No. 183,
Veerasandra, Electronics City PO,
Off Hosur Main Road,

Bengaluru - 560 100

Website: www litancon pany.in

REGISTRAR AND
TRANSFER AGENT

TSR Consultants Private Limited
Unit - Titan Company Limited

C 101, 1" Floor, 247 Park,

LB.S. Marg, Vikhroli (West),
Mumbai - 400 083

E-mail: csg-unin@icolindia.co in

Website: wyww teplindia co in

39™ ANNUAL GENERAL
MEETING

Tuesday, 1" August 2023

at. 2.30°P.M. IST through Video
Conference/Other Audio Visual
Means

BOOK CLOSURE DATES
14" July 2023 10 1* August 2023

CORPORATE IDENTIFICATION
NUMBER

L74999TZ1984PLCO0 1456
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Jeweli@ry Itv (sion

Where Dreams Sparkle and
Intelligence Unfolds

Al s Jewellery UIVISIiOn comprises an
NSUNCE Drands, each with its

Cwn unique value proposition Zoya .

Tamshq tall as India’s largest
‘=~"‘>‘ el CaratLane 'mbraces
edefine the cu: stomer

experis while Mia byTénishq

continues to grow in popular Ly dimong

the female customer base. Moreover

[ b "."] [ L :lf‘, on dthe (=} lf
experience, allowing Titan to redefine
excellence, while equ PpINg our

artisans with the latest tools, ensuring
exceptional craftsmanship. Welcome
Lo a world where each brand within

T2 - 'r“l,'.."—‘\.-'a-fl' e
Litan’s Jewellery Division shines with

e, where the beaut

Revenue’ EBIT EBIT Margin

¥31,897 crore ¥4,363crore  1370%

InFY 2022.2% 3708% | inFvaozas [4352% In FY 2022-23

_C;.'(N.Th] “Exclutding Bullion Sales T
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4 Growing our Qo0
cDUHU Customer Base o

- Growing our
Financial Performance

Titan successtully achieved & robust 37% inciease in The Jewellery Division intends to deepen its presence
revenue for ds Jewellery Divsian by sklfully navigating the into underpenetrated markets and offer a unigue value
vwolatile economic environment Although the gramond Proposition that has remained unexplored in such regions
supply chain faced disruptions due to geopoliical lensions The increasing digital erientation of the new-age customer
and gold prices experenced fluctuations, the Cormpany’s has enabled Titan to reach a wider segment of the market.
revenue growth remained strong due to g favourable This has also provided us with an opportunity to further
festive season. Both the growth in the numbet of buyers build our amni-channel brand that replicates the physical
and an increase in ticket size contfibuted egually to the expenence m a digital format

healthy financial performanc uring the year. . 3 _
\ealthy financial performa €8, Quring the year The significant progress witnessed in the Zoya and Mia

by Tanishg brands 5 very encouraging. These brands have

eéstablished a loyal customer base 0 their specific niches, s
expanded their presence in the retall marker, whnle*‘mfy arg .3
expected to maintain their impressive growth iraje'_cmry. ,'*d
O
- Growing our -y 2 "
Retail Network ﬁ a
i o)
- 2
The Jewellery Division confinues rapidly expanding its \ b | =
network presenice and successfully added 100 Fiew stofes \§ . §
1o its network. Furthermore, our goals for Fy 2073-24 o
include expanding space in 15 existrng stores and opening
over 40 new stores ‘
Dur regionalisation strategy has yielded positive results [ "
with notable market share gains in the southern and ot =
easlern regions. We have also expanded our international il -4 |
Presence with & new stores in the UAE aind 1 store o - 4
BXpansion undertaken m the US The Company aspires - h o ¥
to further strengthen its international presence 1o 25 e

nlernational stores by the end of By 2023-24, with growth
primarily being driven by additions in the GCL region.

SINIWNILIVIS TVIONVNIS

During FY'2022-23, Tanishg expanded it presence through
34 new store openings. Mia by Tanistig added 18 stores,
Zoya added 1 store whereas Carattane added 47 stores.

o v ]

Mia by Tanishq 2022 festive collection



TITAN COMPANY LIMITED

- Growing in our
Strategic Market

]

As ane of the largest jewellety markets i India, Tamil Nady
San important strategic market for us. We Have intensiied
our efforts in recent years 1o strengthen and expand

the Tarishg brand in this region. Qur initiatives include

expanding our retail network, ntroducing regionally

relevant produets, and implementing culturally sensit Ve
marketing strategies that are based on thorough customer
insights Through these efforts, we have achieved robust
growth. Adoitionally, we are emphasising gold éxchange
programmes and diversifying oyr merchandise offerings
1o further drive growth in Tamil Nadu. We will centinue 1
leverage these slrategies to accelerate QU momentum in

this critical market,

- Growing with
Product Innovation

Qur brands have £ontinued to captivate customers with
their exceptional product designs. Throughout the year, we
iaunched various new Collections with a special emphasis
on introducing products for the wedding season and ather
Celebratory events such as Diwali, Akshaya Tritiya, Women's
Day, Valentine’s Day, and so on. Tanishg and Zoya, known
for their gold and studded Jewellery, mantained their focus
an traditional designs that bleng ancent symbolisr with
contemporary aesthetics, Meanwhile, the Mig by Tanishg
brand continued to offer stylish and affordable designs

that appeal to young women. Caratlane also refreshed its
produict portfolio by ntroducing several attractive offerings
at.competitive prices,

Celeste collection

Annual Report 2022-23

* Growing by Driving
Brand Engagement

Rriving meaningiul engagements with our customers
have always been among our key priarities. The range of
marketing Campaigns initiated by our various brands are
dimed at establishing deeper relationships with those we
serve.

During the year, Tanishg's ‘Every Woman a Diamond’
€ampaign 100k centre stage. focusing on celebrating the
small but significant moments if awoman's life that can
be.commemorated with a diamond. Additionally, the
‘Superwoman'’ campaign by Tanishg was inspired by the
stories of women all around us who balance multiple roles
and are under the constant unsaid expectation of fulfilling
these roles. CatatLane launched the #KhulkeKaroExpress
campaign which aimed to inspire custormers 1o express
their emotions to their loved ones in uniconvernitional ways.

Zoya's new brand film, Beyond - A Boundless Journaey,

15 an ode 1o the femiinine spirit as a force of nature.

The film draws inspiration fram the passage of the

mighty Indus and uses it 25 & poweriul analogy for the
lourney of the Zoya woman through life. ft portrays her
Journey as a continuaus, larger-than-life experience that
navigates through genesis, conflict, and turbulence before

culminating in & state of calm contentedness

. ad i
+ Growing by /=
Reinforcing Trust %

As a Compény thatis oeeply committed to {rar Derent
gperetions and providing credible hallmarke to our
cusiomers, we ensure compliance with all televant
regulations governing the Jewellery industry, With

the trend of farmalisation that the jewellery sector is
undergoing, earning the valuabie trust of our customiers
piaces uson.a trajectory for sustained growth. The
technological mnovations in our processes have also
ensured that we are able to deliver the quality we are

tenowned for with-even greater cansistency
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Watches & Wearables Division

R — *'
| Growthl
LGrowth|

Where Time Transcends and
Technology Embraces

I , nt a symoh
s in the Walches & Wearables
segment, e 0N a journey of
£ lence. With our desire
[y 18T« ;‘j,‘\l ‘”'): L tomer
j € enjoy a considerable mar!
e tne arganised watch market
through ou hip brand Titan. Amiong
CUr other teading brands is Fasty 3CK
whicl MINUESs expari INgits presence

through its trenay range of "277"65”':}1’»

encompassing watches, bags, belts and
alot mare, Sonatatoo has mmensely
contributed to further enhancing the
il 1 il s »
orand image of Titan, mfe(lunjL'

funct
",“l‘(_:ivf( - idl'*'--"‘ f-\ I\J dSwWe ll Ve
the reau nof wearables, innovation and

'_;T':" e and

ionalit ty throughi

Niglas]

technology seamlessly intertwine, leaving

3N i Ol mark on our customers

e N embrac ing the digital e

h lovation reigns, and t

L& i.)' a pdl L |

Revenue EBIT EBIT Margin

< 3,296 crore R 413 crore 12.5%
In FY 2022-23 a27% | InFY 202223 _ ( 20 In FY 2022-23




+ Growing our
Financial Performance

@~
céaDU”

InFY 2022-23, the Watches & Wearables Division exhibited
an excellent fimancial perfermance, achieving a 43%
growth in both Net Uniform Consumer Price (UCP) torms
and Net Sales Value terms. This has helped the Division
surpass the milestone of % 5,000 crore of UCP sales

during the yeat. The remarkable results can be credited

o the growth in_both the analogue and smart watches
segment. Someof the factors that tontnbuted towards the
Mproving Margin profile include the Premiumisation across
grands, improyed chaninegl mix, and increased domestic
menufacturing over the course of the year

Watches & Nearables.Division

+ Growing with Wy
Product Innovation .

ot

innovation was a key driver in our efforts o rafresh aur
portfolio across all our brands. We mtroduced a range of
exaung new products in both the analogue watches and
smart watches segments, reflecting the Ssignificant growth
poentisl we see in these categories,

The Edge line by Titart has been synanymous with slim
watches since 2002 However, by launchinig the Titan Edge
Mecharical, we created our thinpest mechanical watch yet,
also the shmmest by an bdian watchmaker. September
2022, we introduced the second generation of the Edge
Mechanical with two new fnodels. The second generation
watches use more eolour Base, but the core remains the
samme. Furthermore, Brand Titan stood outin the market

by intreducing exceptional and innavative products such

as the ‘Edge Ceramic Squircle” and ‘Automatics’ One

of Titan's recent launches in the wearables space was

the Titan Talk’ smart watch, equipped with 3 varigty of
features ngluding Bluetooth calling with Crystal Voice
Technology
Under Fastrack, we also introduced g range of collections
0 induce an element of f rashness in our ever-evolving
partiolio, Some of the noteworthy collections launched
during the year indude Tick Tock 2.0¢ "Stvle Up 3.0,
‘Urban Camo'-and ‘Mixmatched”

For Sonata, we launched the latest collection ‘Unvell

2.0°, which offers distinct and unique designs which wilf
‘esonate with the young audience. Unveil has more than
10 varants each for men and women with a special logk
and premium style, different in their <oncepts and fit for all
kind of accasions or festivitios
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TITAN COMPANY LIMITED

Growth Across /7;'1

Channels I8l=)
The shift in consumer behaviour and the accelerated pace
of digital transformation have significantly changed the
way people shop. Cur omni-channel approach has aliowed
us to.adapt with the evolving langscape. This includes
exermnplifying our presence through large format stores,
modern trade, Exclusive Brand Outlets (EBOs), Multi-Brang
Qutlets (MBOs), as well as e-commerce channels and our
oW websites

We are also working to mtegrate ow physical stores
with our onling presenice in arder to meet the changing
expectationsof custorers. Our presence across

various channels enables us to cater to customers with
different price points. We focus mare on economy price
peints thraugh our presence in multi-brand retall and
e-commerce channels, while Oour presence in EBOs arid
large format stores drives growth for products from both

Titan and international ficensed brands.

With positive responses from customors across all our
channels, we aspire 1o continue strengthening our
distribution network through the enhancement of our
hygital presence. The 52 new store-expansions pan-India
(net) were the fastest in the Division's history in a single
quarter. These included 27 additions in Titan World, 16 in
Helos and 15 in Fastrack.

Annual Report 2022-23

- Growing by Transforming )
Experiences B
Titen Company's sustained 5uCCess is a result of our
ongoing efferis to ensure preparedness for the future. We
have persistently striven tg develeg an agile organisation
that is capable of capnalising on emefging opportunities

Our strong conviction in the tremendous apportuhities
offered by the analogue watch category has led us to
make strategic investments in enhancing the appeal to
customers, These investments mclude retail transformation,
expanding our product portiolio, and launching impactiul
marketing campaigns

Our dedicated engineering centres have significantly
enhanced our in-house capabitiesand also fostered
ennnavative culture within the organisation. We have
a promising product pipeline that is set to enthral our
customers worldwide, and we are continually striving
o provide impaciful solutions that bring about positive
changes, Furthermore, we are committed 1o exploring
vertical-specific solutions that deliver a distirict value
proposition, centred around identifying the unique
requirements of each customer segment and catering to
them more clasely
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EyeCare Division

-6

Where Vision Meets Style and Innovation
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Litan Glares Fi-lfit' ACK, as well 3s ton-tier

mtarma | e

international brands. Our in-house
stand out for their ex ceptional value, crafted
vith precisionat our fully i tegrated lens and
frame facility Embracing the digital ape, we
pProvide personalised customer experiences
through our online presence. Our innovative
approach combines cutting:- edge technology
with the art of visioncare, e lﬂ.aijlrr.;_t-_!,». to
Cater to the diverse needs of our customers
Discover the future of eyewear at Titan "L' ye+,
where innovation and style converpe to
redefine the way you see the world

In our purstit of excellence, we have
partnered with leading eye care institutior:s

s tofurther strengthen the capabilities of our
Passionate team of staff and optometrist
these collaborative efforts have enabled
L0 establish curselves as experts in eyve ¢
continually st -ir',_.*_'.oﬁ-.-:';.f;or_‘! our ¢
expectatior

Revenue T EBIT Margin

2689 crore T 98 crore 14.2%

- S —

In FY 2022-23 3339 | In FY 202223 [ 78.2% | In FY 2022-23




' Growing our
Financial Performance

Titan's EyeCare Division régistered a revenue growth

of 33% taking the 16tal income 1o T 689 crore duting

By 2022-23. The Division's strategy of expanding its

stores rapudly and introducing premium progutts proved
successful in driving its impressive top-line growth. By
expanding our iphysical presence and offering higher-end
breduets, we were able 1o attract a broager customer base
and increase customer loyalty. Furthermote, recovery in
demand in the travel ssctor led to the sunglasses category
remaining a popular choice AMONg Consumers, as reflected
By eur numbers.

- Growing with
Retail Expansion

We continue to inerease our hatiohwide footprint by
rapidly expanding the Titan Eve+ store network. During F¥
2022-23, we added 180 new stores, including 5 Fastrack
stores, as part of our commitment 18 strengthening our
presence in bath metro cities as well as smaller towric
Currently, our reach spans 900 stores in 379 cities ang
towns.in India. Additionally, we have taken our first step
towards exploning international markets by apening our
first Titan Eye+ store in Dubal

As key sectors such as tourism continue to recover, we
anticipate sustamed growth in calegores like sunglasses
In response, we are éapan&ng our presence m muli-brand
outlets and departmental stores to make our products
more widely avaitable to cusiomers,

Titan Eyes Bold

EyeCare Division

+ Growing with Omni-
Channel Presence

The increasing digital orientation of our <ustomers has
encouraged us to complement our growing physical
presence with our digital offerings, Our Titan Eye+ app
enables customers 10 delve deeper into our offerinas
without visiting our physizal stores, The app provides
a0cess o our extensive collection of sunglasses and
eyeglasses, including those from imernaticnial brands,
al!c;mn‘g users 1o make purchases online with the option
of returns and exchanges. Furthermore, customers can
eroy convenent fealures such as virtual try-on, storage of
orders and preseriptions, and dedicated customer support

7 A
/M.
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- Growing with
Product Innovation =

The EyeCare Division has always placed a great emphasis on
product nnavation. Recognising that the changing needs ang
preferences of customers necessitate continuous development
and-evolution, we have launched a diverse range of collections
that cater 10 the unique and varied tastes of our customers

Sustainability is a key-area of focus for Titan, and in keeping
with our commitment to environmenial responsibility, we '
have introduced frames made from castor seeds and recycled
acetate. These eco-friendly nptions nat anly retlect our values,
but also prove 1o be a fashionable choice for our customers.

Furthermore, we have created high-end frames using materials
such & Titarium and carbion fibre, which provide multible
benefits due to their lightweight, corrasion-resistant, and
robust characteristics. Qur "Riviera’ frame collection, which
draws inspiration from the sailing spirit, has alse been well-
receved by the market

The Fastrack product range coniinues to impress with its latest
offerings. With several new collections such as the 'Grystal
Fusion', ‘Retro” and ‘Crystal Burst’, Fastrack continues to
provide youthful, vibrant and In=vogue producis

But our product innovations are not limited to our collections
Qur newest launch, ‘Titan Ultima’, is a top-end customised
progressive lens that provides.excellent visual comfor tand
wide zones at all distances - distant, near and intermediate.
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Fragrances & Fashion Accessories Division

Where Fragrance Meets
Fashion with Innovative Flair

gouble by 2030
| ;,;lr I'Er:* h: 1 {} { N
= L
dannual growth of 1396 upwards 1

next 7years, SKINN being one of the

most desired nerfume brand

leverage this opportunity to further

expand and grow with excit ng

up of product offerings in fut

While Fastrack continues blaz ng a

trail in the realm of mobility sty

By offering trendy bags for both

men andwomen. As we embrace the
i gigtal era, innovation takes centie

stage for us. Through strategi

gigital marketing, we connect

with our d

weaving captivating nar

INgd immer experience

transcend boundaries loin e

Jurney as we redef
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- Growing our + Growing across /" "

Financial Performance - Channels NS
The lifestyle indusiry has been a thrivi ng-avenue for For the Fragrances category, product sampling
Titan, with Fragrances & Fashion accesséries emerging and trig's is the single bigoest driver for winning
as highly promising prospects. Thanks to our extenti e customers. We have been enabling that acrass
expertise in the tfestyle space, we have been able the channels incuding Airlinas. As we expand and
1o etfectively navigate the challenges posed by th’ﬂ improve our reach, product sampling shall remain at
COVID-19 pandemic and drive the growth of ou the core

emergmg brands.

SKINN by Titan has strengthened 15 position in
As consumer behaviour resurnes its pre-pandemic department stare chains, competing with top
trends, our offline channels have seen remarkable international brands, while maintaining its status as
Suecess: This attesis to the strength of our brick-and- orie of the top selling brands in several multi-brand
mortar retail presence and the tiust that consumers have outlets The brand investments 1o improve visibility
placed in our brands, and acquire customers continue at fast pace, The
core concept revolves around tap falsing on the
opportunity to transform each and every customer
who visits these high-traffic destinations inta a
potential customer
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Wany customers continue to discover and purchase
perfumes and deodorants enline, the mix is in the
vicinity of 25% across channels, Therefore, our
efforts in.enabling this segment across all platforms
over years has led to SKINN being one of the Top

3 perfume brands in multi-brand outlets and large
format stores. Our strategy 10 adopt an omini
channel pricing mode! and product segmentation
15 leading to stable retail prices across channels,
enabling custoimers to purchase as per their
preferred channel choige

SIHOGIN ANOLNIVIS

962-053"‘_‘

General trade includes cosmietic, pharmacy and
gifting stores. These channels offer an excellent
opportunity for product trials and conversion as
customers prefer 1o go to neighbourhiood shops

to buy their beauty needs. We have refreshed our
beauty distribution thrust, leading o encouraging
expansion of doars to 3,700 dealers which i roughly,
37% growth in reach in FY 2022:23 over the
previous year,
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- Growing with
New Initiatives

While the Fastrack brand has been offering both meni's
and women's bags over last few Years lapping into the
younger customer's mebility styling need, the Division has
sharpened the focus an wamen's ba'gs category inthe
last 2 years. The women’s bags annyal categery size s
estimated 1o be approximately 7 4.500 wore, Organised
domestic players ang International brands are roughly
contributing 1o one third of overall size. This is expected to
grow double digit with rising afflugnce, affordability and
aspiration. There is significant headroom 1o grow at arate
of 13-14% annually over next 5 years.

Fastrack Bags

Until last year, we were present through Fastrack Girls
bags targeting the youth through online marketplace and
y N LR ’ Presence in deparimernt ¢chains, The ‘Wear your Attitude’
Gr owing thrﬂugh =X campaign along with the trendy, fashionable designs with
7 PT'OdUCt !nnovatinﬂ and ér exceptional guality pitched FT Girls' bags as a wearable

T 5P

B gy : fashion accessory 1g the target audience, FT Girls' bags
Brand Engagement e _

> present in department chains, online marketplaces,

Fastrack stores ang multi-brand outlets.
We have recently launched SKINN ‘Nex' and SKINN. ‘Nouta'
1o improve our premium product portfolio, targeted towards
customers purchasing perfumes in the price barid of
T 3,000-8,000 per 100 mit pack. This entals impravement in
brand presentation in chains, training of our vast network of
sales associates and creating a visibility at the right points in
Customer journey Including online. Vite plan to upgrade gur
Current porttolic in ferms of usage expenence over the next
2 yoars,

We continue to invest in marketing communication

ahead of any other player in the industry to demogratise
perfume usage with our tampaign “feel your best, driving
perfumes 10 be an essential part of everyday dressing and
grooming rituals. The brand continues to build credibility
and advocacy through consistent, meaningful associations
with influencers, celebrities and master perfumers. We will
continue to take our message o customers about relevance
of perfumes in daily life and SKINN products being craffed
by the best perfumers in the world, apt for Indian conditions.
with the finest Quality of mgredients; respons iy seureed
and de:matoiogmily safe'for customers to use
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Indian Dress Wear Division

Where Heritage Meets
Refined Innovation

At Titan, we introch iced Taneira

:."-‘r-; arket ...‘;uu/'wl[u‘l
aproduct line that draws
iInspiration from the opulent
Culture anc mesmerising
heritage that defines India
Taneira's unique and authentic
designs are a testament to
exceptional craft smanship. As
the demand for sustainable
fashion continues torise.
Taneira is poised to canture
- the tremendous opportunity
that lies ahead Embracing
innovation, we have also
created a distinctive online
presence, offering a unique
shopping experience toour .,

valbedclientelec Welcome to the
worldof captivating product

-
dianness
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' Growing by Driving @___Cé%

Brand Engagement

To encourage patential customers to explare the world

of Tanesra, we aspite 1o engage with them in urigque atid
meaningful ways. in fine with our vision of celebrating

the rich culture of India, Tatieita collaborstod with lead
artists fike Ustad Zakir Hussain and Bornbay Jayshree and
relevant events like Litfests. Anothet one of our innovative
campaigns included the Saree Run conducted in Pune
and Kalkata. This was dimed at encouraging women to
embrace ther fitness and celebrate the saree as a Qarmeni.
The Saree Run in Kelkata featured over 4,000 women
coming togethaer, creating spontanegus Awarengss.

Furthermore, our ‘Homecoming' campaign was.aimed at

Captunng the joy of toming back to one's. 1oots, traditions

and homes. It involved bringing together women from

different generations to _spréadi the celebration of oy by
- adorning Taneira:

kT Y
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' Growing with Omni-
. Channel Presence

Taniera-has experienced lremendous growth through

the omni-channe| presence, with a strong focus on
enhancing the customer experience within its self-

browse retail format Building on this foundation, the
Intreduction of Taneira@Home has provided customers
with the convenience of Lxpeniendang Taneira products
from the comifort of their own homes. Additionally, the
implementation of an endiess aisle option in stores and
the Taneira omnischannel platiorm have revolutionised the
way customers can order sarees, allowing them to ac cess
and purchase any saree from any Taneira store onling.
This seamless integration of offline and online channels
has proven to be immensely successful, with S0% of

the brand's sales now onginating from exdusrve.hrang
outlets (EBOs), 7% from exhibitions, and 3% from aniine
platforms,

‘Looking ahead 1o the future, Taneira has embarked on

4 journey of 1échnological advancement and-process
motdernisation. This includes the gesign of a new website.
the implementation of cutling-edge replenishment
software at the front end, and the piloting of a warehouse
Mmanagement system These intiatives reflect Taneira’s

‘commitment 1o staying ahead of the turve and preparing

for the pvolving demards of 118 customers in the digital
age.
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